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CEO Branding advances our understanding of the importance and impact that CEOs have on companies. In
recent years, there has been a growing body of interdisciplinary literature on this powerful aspect of
branding, and Fetscherin has invited a leading panel of international scholars and practitioners to contribute
original chapters in their area of expertise.

The book introduces the concept of the CEO as a brand, and outlines the "4Ps" of this branding mix – the
CEO (person), personality, prestige (reputation), and performance. It discusses the CEO branding process,
and demonstrates the many ways in which this ‘human brand’ affects the company in financial terms (such
as performance, profit, and stock returns), as well as non-financial terms (reputation, trust, and firm strategy).
The book also includes ‘lessons learned’ and many examples that illustrate how companies can measure and
manage the CEO brand.

This comprehensive, authoritative volume will give students, researchers, marketing and communication
managers, and CEOs themselves a thorough understanding of all aspects of the CEO brand. A must read for
any CEO who is serious about developing, managing and measuring their own brand.

For more information, visit www.ceobranding.org
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From reader reviews:

Ashley Paul:

The feeling that you get from CEO Branding: Theory and Practice is the more deep you looking the
information that hide within the words the more you get considering reading it. It doesn't mean that this book
is hard to understand but CEO Branding: Theory and Practice giving you joy feeling of reading. The copy
writer conveys their point in a number of way that can be understood by anyone who read that because the
author of this publication is well-known enough. This book also makes your current vocabulary increase
well. Making it easy to understand then can go with you, both in printed or e-book style are available. We
recommend you for having this CEO Branding: Theory and Practice instantly.

Brian Street:

The book untitled CEO Branding: Theory and Practice contain a lot of information on that. The writer
explains the girl idea with easy means. The language is very easy to understand all the people, so do not
worry, you can easy to read that. The book was compiled by famous author. The author will bring you in the
new era of literary works. It is possible to read this book because you can keep reading your smart phone, or
product, so you can read the book inside anywhere and anytime. In a situation you wish to purchase the e-
book, you can open their official web-site as well as order it. Have a nice study.

May Davidson:

In this period globalization it is important to someone to obtain information. The information will make
anyone to understand the condition of the world. The condition of the world makes the information better to
share. You can find a lot of sources to get information example: internet, classifieds, book, and soon. You
can see that now, a lot of publisher that print many kinds of book. The particular book that recommended to
you is CEO Branding: Theory and Practice this reserve consist a lot of the information with the condition of
this world now. This kind of book was represented just how can the world has grown up. The language styles
that writer value to explain it is easy to understand. Often the writer made some study when he makes this
book. That's why this book acceptable all of you.

Michael Blossom:

What is your hobby? Have you heard that will question when you got scholars? We believe that that question
was given by teacher to the students. Many kinds of hobby, Every individual has different hobby. So you
know that little person like reading or as reading through become their hobby. You need to understand that
reading is very important along with book as to be the thing. Book is important thing to incorporate you
knowledge, except your current teacher or lecturer. You discover good news or update in relation to
something by book. Amount types of books that can you go onto be your object. One of them is this CEO
Branding: Theory and Practice.
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